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to Their Roots With Gallery 
Shows, p. 16 


LEGAL EASE: Cover All 
Bases When Hiring Strategic 
Partners, p. 40 


MARKETPLACE: Amex 
Charges Ahead With New 
Sales Piece, p. 42 


PRINT REMEDIES: Elec- 
tronic Files: A Little Prep 
Time Removes the Mystery 
and Headaches, p. 54 


PRODUCTION: Paper 
Promotion: Beauty Inspires a 
Global Collaboration, p. 50 


PROMO PROFILES: 
Collaborations: Self-Promo- 
tion the (Big) Easy Way, p. 46 


SIGN OFF: Whodunit?, 
p. 138 


SPECS: 

Collegiate Corner, p. 12 

_ Don’t Forget the Message, 

> p.10 

Either You Got It ..., p. 11 
Hats Off to This Poster, p. 10 
Look Under That Rock, p. 10 
Sneaker Standards, p. 11 








CALLING THE ABNORMAL, 
NORMAL. 


BILL FRICKE 
487 DRUM POINT RD. 
BRICK, NJ 08723 


@2:0s 
477-5482 


@sos 


920-3793 


‘GET VouRSELF 
INTO A GRAFFIC 


ILLUSTRATIONS 


*FOR MORE BOUTS OF ABNORMAL BEHAVIOR SEE THE 
BUSINESS TIPS PAGE IN THIS ISSUE. 
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SHOULD BE AN 
INTEGRAL PART OF 
YOUR DESKTOP 
PRE-PRESS SYSTEM 
lO) 5 O10) 101,@rNy 18) 
EASY MOVEMENT 
OF TYPE AND 

















Portage Artwaxers are the only waxers with a unique open-end roller 
system that permits waxing smail-size items or larger materials with equal 
ease. You have your choice of rollers...solid for intricate paste-ups or wax- 
saving stripes for large areas. Lighted switches and adjustable thermostat 
controls assure you of simple, easy, dependable operation. 





For the name of the nearest dealer call 1-800-321-2183, 
FAX (216) 922-0506 


or write to P.O. Box 5500. Akron, Ohio 44334-0500 | PORTAGE 





Send for Free Information With Reader Service Card. Circle 048 
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Soaring to Success, p. 11 
Surfing USA, p. 11 


SOFTWARE REVIEW: Type 
Software: Creating Ps & Qs Is 
As Easy As ABC, p. 130 


TECH TIPS: 

EPS Colors in Pagemaker 5.0, 
p. 56 

Headaches I Don’t Need, p. 
57 

In-Line Problems, p. 57 

See Dot Run, p. 57 

There’s Always Something, 

p. 57 

Waterless Printing, p. 56 


WORKSPACE: The Edelman 
Group: Designing an Office 
With Clients in Mind, p. 22 


INTERNATIONAL ANNUAL 
OF DESIGN 

Cover design: April Greiman 
Introduction, p. 42 


Best of Show: 
Hayes Henderson, p. 44 


Categories: 

Animation, p. 46 

Computer Graphics, p. 51 
Business Collateral, p. 52 
Covers/Jackets, p. 64 
Environmental Graphics, p. 
68 

Illustration, p. 72 
Invites/Announcements, p. 76 
Letterhead/Logos, p. 82 
Spreads, p. 89 

Packaging, p. 90. 
Seasonal/Calendars, p. 104 
Print Ads, p. 106 
Wearables, p. 109 
Publications, p. 110 
Posters, p. 116 

Students, p. 132 
Photography, p. 137 
Miscellaneous, p. 138 


Scanners: What’s Right for 
Your Studio?, p. 141 


BUSINESS TIPS: 

Should You Hire the Over- 
qualified?, p. 19 

Tax Tips, p. 19 

When It Absolutely, Positively 
Has to Be There, p. 18 
When’s a Good Time to Fire a 
Client?, p. 18 


ET&T: Authoring Programs: 
New Tools Make Multimedia 
Mainstream, p. 150 


FREELANCER’S MARKET: 
Miscellaneous: Diverse Mar- 
kets Will Challenge Your Tal- 
ents, p. 16 


LEGAL EASE: Trademarks: 
Watch Your Use of Registered 
Marks, p. 20 


MARKETPLACE: Package 
Design: Angeli’s Creative Pro- 
cess Revolutionizes Packag- 
ing, p. 22 


PRODUCTION: Illustration 
Technique: Creating Fool- 
proof Art With Your Studio 
Copier, p. 32 


SPECS: 

Cool Pens, Heh, Heh ..., p. 10 
It’s a Schu-In, p. 12 

The Look Changes, p. 10 


TECH TIPS: 
Black-and-White Right, p. 39 
Details, Details, p. 39 
Greeked Text-It’s All Quark 
to Me, p. 38 

I'll Have a Split-Fountain, 
That Is, p. 38 

Sure Surprinting, p. 39 
Tracking Down Aldus 
PageMaker 5.0, p. 38 


JUNE 


ANDREW LEWIS/ 
PAPER UPDATE / 
STOCK PHOTOGRAPHY 


Cover design: Andrew Lewis 


A Reader Rates a 

Redesign, p. 94 

Andrew Lewis: Preserving the 
Art of Poster Design, p. 82 
Bringing All the Elements 
Together, p. 60 

Hot Stock, p. 114 

Let An Artist’s Book 
Inspire You, p. 88 

New From the Mills, p. 108 
Paper Rater, p. 64 

Realism Takes Root in 
Stock Photography, p. 100 
Swatchbooks Hit the 
Electronic Highway, p. 58 


COLUMNS: 
APPLICATIONS: Multime- 
dia: Advertising Takes Steps 
Into the Digital Age, p. 130 
BOTTOMLINE: Managing 
Growth: Untimely Expansion 
May Mean Disaster, p. 38 
ET&T: Color Explosion: A 
Creative Renaissance for 
Imaging’s Future, p. 122 


FREELANCER’S MARKET: 
Broadcast Graphics: On-Air 
Design Commands Extra 
Software Knowledge, p. 28 


LEGAL EASE: Stock 
Rights: Agency Contracts 
Govern Your Use of Their 
Images, p. 36 


PRINT REMEDIES: Web- 
Press Printing: Changing 
Presses Midstream Means 
Careful Reworking, p. 48 


PRODUCTION: Paper 
Promotion: Complete Over- 
haul Yields Stunning Promo- 
tion, p. 50 


PROMO PROFILES: 
Publications: Get Your 
Message Out With Low-Cost 
Newsletters, p. 40 


SIGN OFF: Underground 
Comix Are Rearing Their 
Heads, p. 140 


SOFTWARE REVIEW: 
Page Layout: The Grand- 
daddy Returns PageMaker 
5.0, p. 126 


SPECS: 

Houses to Behold, p. 14 
Lite Me Up, p. 12 

School’s in, p. 12 

Tattered But Focused, p. 12 


TECH TIPS: 

In the Fold, p. 46 

Lamp Revamp, p. 47 
Preserving Color Definition in 
Pagemaker 5.0, p. 46 
Reverses KO’d, p. 46 

Rx for Blisters, p. 46 

What You Sce Ain’t What 

You Get, p. 47 


WORKPLACE: 
Maestri: Imagination 
Transforms an Unusual 
Floorplan, p. 20 


DIGITAL DESIGN . 
Cover design: P. Scott Makela 


A Face for a Black Box, p. 48 
A Printer for All 

Networks, p. 96 - 

Conference Report: Hungry 
Designers Break Bread in 
Boston, p. 60 

Down the Digital Rabbit 
Hole, p. 80 

EGD: The Next Frontier, p. 47 
High-End Printing, p. 62 

How to Establish a Drug-Free 
Workplace, p. 66 

Love Your Hard Drive, p. 78 


The Eclectic Imager, p. 70 
The Ins and Outs of Symbol 
Design, p. 54 

The Medium Ain’t Necessar- 
ily the Message, p. 86 


APPLICATIONS: Multime- 
dia: This Interactive Kiosk 
Puts New Life in AC’s Cata- 
log, p. 100 


BOTTOMLINE: Marketing 
Strategy: Beating Your 
Client’s In-House “Design” 
Staff, p. 28 


BUSINESS TIPS: 

Being Reasonable About 
ADA, p. 38 

Big Clients: How to Manage 
the Risk, p. 38 

Let’s Get This Straight, p. 38 
Saying No to Negativism, 

p. 39 

Seeing is Believing, But 
Hearing is Selling, p. 39 
Start-ups Aren’t Such 

Long Shots, p. 39 


ET&T: Hardware Upgrade: 
Power Macs Can Rev Up Your 
Design Time, p. 108 


LEGAL EASE: Sign Regula- 
tions: Intent Is the Key to 
ADA Compliance, p. 24 


MARKETPLACE: A 
Designer’s Guide to 
Packaging Basics, p. 30 


SIGN OFF: Illustrated 
History, p. 124 


SOFTWARE REVIEW: 
Conversion Programs: 
Streamline’s New Update 
Can Save You Hours of Time, 
p. 112 


SPECS: 

Collegiate Corner, p. 16 
Delightful Innocence, p. 10 
Environmental Design: The 
Building of an Annual 
Report, p. 11 

Geotainment, p. 14 
Graphic Symbols, p. 12 
Hard Sell?, p. 17 

New Home, p. 17 
Photogenic, p. 14 

Word, p. 10 


TECH TIPS: 

A Quark Never Forgets, p. 44 
Curl Up and Die, p. 45 
Doomsday Is on My 
Calendar, p. 45 

Gang Sep Rap, p. 45 
Interface Lift, p. 44 
WORKSPACE: Office 


Design: Effective Studio 
Lighting Increases Productiv- 








44 


tiv- 


ity, p. 20 


| SELF-PROMOTION 
' Cover design: Louise Fili 


_ FEATURES: 

' Best of Show: First Promo 
_ Booklet for Louise Fili Reels 
' inthe Big One, p. 54 


_ Categories: 

_ Brochures, p. 56 
© Collateral, p. 56 

> Corporate ID, p. 70 


Illustration, p. 78 
Invitations, p. 84 
Photographers, p. 93 


> Posters, p. 104 
' Pro Bono, p. 113 
| Seasonal, p. 124 


Stationery, p. 138 


» Students, p. 159 

» 3D, p. 154 

' Wearables, p. 148 
Mill Milestones, p. 34 


) BOTTOMLINE: Design Con- 
» tests: How to Turn a Winner 
' Into More Business, p. 18 


| BUSINESS TIPS: 

' Sof 1001 Ways to Reward 

' Your Employees, p. 26 

' Getting a Square Deal on 

| Square Feet, p: 27 

' Hot Tips for Breakfast, p. 26 
» How Do You Find Angels?, 
© p.27 

© Is Incorp. for You?, p. 26 

» Money Back If You're Not 92% 
> Satisfied, p. 27 ~ 


' LEGAL EASE: Uncle Sam 
' Casts a Critical Eye on 
Designers’ “Pricing 

| Bible,” p. 28 

» SPECS: 

) Allin One, p. 8 

' Chlorine Free Paper, p. 12 
' Design for Guns, p. 16 

' Notable Annual, p. 16 

» Rain On Me, p. 10 

_ Transform the Ordinary, p. 8 


| TECH TIPS: 

| It’s the Fold, p. 167 

| PageMaker Groups, p. 166 
' Printer’s Choice, p. 166 

’ Right Bright Photos, p. 166 
» Smoothly Quark, p. 167 

© When To Save, p. 167 


BUSINESS ANNUAL . 
Cover design: John Hersey 






April Greiman Inc., p. 54 
Boelts Bros. Design Inc., 
p. 104 

Busch Creative Services, 
p. 96 

Mad Dogs & 
Englishmen, p. 78 
Modern Dog, p. 112 
Siobhan Keaney, p. 62 
Sue T. Crolick, p. 122 
TP Group, p. 70 

Tin Box Studio, p. 86 


FEATURES: 

Creative Freedom Reigns In 
Compact Disc Market, p. 130 
Birth of A Salesperson, p. 152 
VSA Partners, p. 148 

From the Client’s Side, p. 138 


APPLICATIONS: Using 
Print To Showcase New 
Media Talent, p. 182 


BOOK REVIEWS, p. 198 


BOTTOMLINE: Look Out 
For Sales Tax Traps, p. 42 


BUSINESS TIPS: 
Adding A Fax Line— 


Cheap, p. 38 SOFTWARE REVIEW: 
Economy Faster, But Checks §_ Multimedia Authoring Is 
Slower, p. 39 Easier than Ever, p. 176 
Going For the Suite Life, SPECS: 

p. 39 + He 

Home Office or Outside aetna, p. 15 
Office?, p. 39 . hee 

Ten Ways To Boost Collegiate Corner, p. 17 


Productivity, p. 38 

Weigh Assets, Liabilities 
When Choosing An Accoun- 
tant, p. 39 


EGD: Porcelain Enamel’s 
Stylin’ On the Sign Scene, 
p. 144 


ET&T: Keeping Up With the 
Joneses Is A ’90s Nightmare, 
p. 170 


LEGAL EASE: Who’s 
Responsible for 
Artwork?, p. 28 


MARKETPLACE: CMG Can 
Help You Spec Profitable 
Colors, p. 32 


PRODUCTION: Low-Budget 
Projects Test Your Creative 
Skills, p. 46 

SIGN OFF: Problems/Solu- 


tions: The @MAProblem, 
p. 202 


Crushed No More, p. 18 
Got Live if You Want It, p. 18 
Japanese Influence, p. 14 
Scouting For A Look, p. 14 
SEGD Competition, p. 16 


WORKSPACE: Tieken 
Design, p. 22 sev 
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Zeitquys 





(Afrom the Creators of “Big Cheese”) 





126 ILLUSTRATIONS IN FONT FORMAT. 


DESIGNED BY BOB AUFULDISH & ERIC DONELAN. 


AVAILABLE FROM EMIGRE FONTS. 


FOR A FREE CATALOG CALL (800) 944 9021. 
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